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Subject: OCR Enterprise and Marketing
Curriculum Intent (Covering Year 9 to 11)
Department Vision.
The Business department at The Appleton School aims to develop young business students and knowledgeable entrepreneurs. The OCR Enterprise and Marketing
course aims for students to develop applied knowledge and practical skills in Enterprise and Marketing. It is designed with both practical and theoretical elements,
which will prepare learners for further study of qualifications in enterprise, marketing or business. The planned and specialised delivery of the specification gives
students the opportunity to explore real life business issues and how businesses work enabling them to utilise this knowledge in their next steps.
The specification for Enterprise and Marketing covers these main areas: Market segmentation, Market research, Finance, functional area, the marketing mix product
development, external factors affecting business operations.
With a combination of teacher led delivery, independent research, coursework based tasks, teamwork, competition and presentation activities we aim to complement
the employability skills that they are developing in other subject areas as well as prepare students for the everyday world of working within or running an organisation.
This qualification is complemented by a range of GCSEs such as Business, Maths and English. It also complements creative subjects such as Art and Design and can be
delivered alongside other vocational courses including ICT and Creative iMedia.

Students Vision.







To develop you as young business students and knowledgeable potential future entrepreneurs
To provide you with a key understanding of business terminology, concepts, objectives and the nature of business activity.
To allow you to explore real life business issues and scenarios
To provide you with an insight into how this subject is going to be useful in your chosen next steps in life
To compliment your employability skills
To prepare you for the everyday life of working for or running your own business

What are your aims linked to the curriculum (National Curriculum and Specification criteria)
The vision and aims of the OCR Marketing and Enterprise department at the Appleton School have been influenced by the Purpose and Aims of the National Curriculum
(DfE 2013) and the examination Specifications that we follow at level 2, which highlight areas that we feel particularly important in the 21st Century.
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How is the curriculum delivered?
The Enterprise and Marketing curriculum is divided into three units of work. RO64 – Enterprise and Marketing Concepts is the largest unit making up 50% of the overall
qualification. This will be covered in the first year of the course. Alongside this as the unit progresses, students will complete coursework tasks from unit RO65 –
Design a Business Proposal. The course content on these two unit are interlinked and therefore as topics are covered, coursework will be completed alongside. RO66 Market and Pitch a Business Proposal coursework will be completed once RO65 Is complete. Students then have sufficient time to cover RO64 content again before the
end of the course. This is explained in greater depth on our scheme of work. The curriculum has been developed so that skills and knowledge are revisited continuously
throughout the course, until external examinations for RO64 are completed. The Enterprise and Marketing OCR course can be take over a two year course or
alternatively as a one year short fat course.

How is the curriculum assessed?
Assessments are completed at the end of the delivery of each topic where students key knowledge and skills that have been developed through the topic area are
assessed, through the completion of an end of topic test. Past papers are used for assessment of RO64 and current grade boundaries will be used to assess students
progress. All of the assessment data is collected on a departmental mark book and individualised teachers’ data tracking system and will inform future teaching and
learning. As this course has two coursework units, tasks will be set from the official exam board assignment. Coursework submissions deadlines will be set and
teachers will give feedback to students on how maximise their coursework outcomes. This assessment takes place on regular intervals throughout the course. At key
points throughout the academic year (determined by the school) mock examinations will take place. These examinations will test knowledge and skills across modules
in RO64 and are assessed using examination mark schemes and grade boundaries (KS4). This data is recorded on the central school system (SIMS).

How is the curriculum enriched (through speakers/visits/clubs) to generate a love of learning?
The curriculum is enriched predominately through the application of real life links to Businesses within the UK and global economy. Students are encouraged to keep up
with the news and teachers are expected to bring real life business examples into their lesson planning. External speakers come into the school focusing on providing
students with an insight into setting up and running their own company as successful business entrepreneurs. We have a business and enterprise department that
focuses on running business clubs such as young enterprise where business students are given the opportunity to be involved in their own business and products. This
department also provides a business trip to New York.

What skills and knowledge do students bring with them from Key Stage 3 to Year 9?
Students first exposure to the subject area of Business is through a 6-week programme that is completed in year 8 and therefore they have limited skills and knowledge
that they can bring with them into year 9. The year 8 6-week programme has been designed to introduce the subject and provide the students with an idea as to what
Business is about. Key concepts such as the marketing mix and product development are delivered and students use this understanding to apply it to the creation of
their own theme park. The 6-week course is an engaging and informative insight into this new subject and into the OCR Enterprise and Marketing course.
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What skills and knowledge do students bring with them from Year 9 to Year 10?
In year 9 students will cover unit RO64 – Enterprise and Marketing concepts (External exam 1hr 30 mins, weighting - 50%) – This first topic underpins the
wider learning in this qualification. Learners will develop essential knowledge and understanding of enterprise and marketing concepts, which can be
applied to the other units within the qualification. Through the first topic learners will understand the main activities that will need to happen to support
a start-up business, and what the key factors are to consider when starting up a business. Students will sit their external examination in May of year 9
and will therefore has knowledge of external examinations.
The students will also cover coursework unit RO65 – Design a Business Proposal (Coursework, weighting 25%) - In the second topic, learners will develop the skills
to design a business proposal to meet a specific business challenge. Learners will identify a customer profile for a specific product, complete market research to
generate product design ideas, and use financial calculations to propose a pricing strategy and determine the viability of their product proposal. The knowledge and
skills developed by completing this unit will assist learners in the third topic of this qualification.

What skills and knowledge do students bring with them from Year 10 to Year 11?
In year 10 students will revisit RO64 and cover course content again ready to sit the second attempt at RO64 in January.
RO66 – Market and Pitch and Business Proposal (Coursework, weighting 25%) - In the third topic, learners will develop the skills to create a brand identity and
promotional plan for their specific business product proposal developed in the second topic. They will develop pitching skills in order to pitch their business proposal to
an external audience.
Students will review their pitching skills and business proposal using their learning, self-assessment and feedback gathered. The knowledge and skills developed by
completing this topic will be transferable to further, related learning in areas such as enterprise, marketing or business. Students by the end of the course should be
extremely confident on the following skills; identification, understanding, application, analysis and evaluation and a number of transferrable skills will also be obtained
throughout this qualification such as cognitive, interpersonal and intrapersonal skills.

What skills and knowledge do students bring with them from Key Stage 4 to Key Stage 5?
Students can progress from this qualification to a number of different academic and vocational qualifications at Level 3, including A-levels in Business, BTEC Nationals in
Business, Computing and Imedia. The knowledge and skills gained from OCR Enterprise and Marketing support students’ entry into employment or other training in
specific aspects of business, such as apprenticeships and vocational qualifications which focus on more specialised business areas. OCR Enterprise and Marketing
provides a strong foundation for employment, with students progressing, with further training, to a wide range of careers training such as banking, sales, marketing and
general management.
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What will students study?
This is a two year course where 2 units of coursework (25% each) and one external examination (50%) will be completed at the end of year 9 and again in January of
year 10, unless students are completing the short fat course then in which case they will take the examination in January and May in year 11 and complete the full
course in under one year. In year 9 students will cover RO64 exam content and RO65 a business proposal. In year 10 students will then predominately focus on RO66
pitching a business idea and RO64 content again to take the exam in January. The exam is sat twice as students have the opportunity to do this and then take the best
grade awarded from both exams. Exam question practice will be completed throughout the duration of the course in order to build examination skills and allow the
application of theory. For an in-depth view on what the students will cover please see the OCR Enterprise and Marketing scheme of work.

Why has learning been sequenced in this way?
Year 9

Year 10

Year 11

No Students – Holiday

Half term 1

RO64 content for formal examination in
January 2020. KJF starting from LO1
and FW from LO6. SB starting from LO1
and CB LO6. All staff to meet in the
middle depending on number of classes
on the timetable. Some sections of
RO65 to be completed as content is
covered.

RO64 content for formal examination in
January 2020. All teachers will follow
the same structure as stated for year 9.
Some sections of RO65 to be completed
as content is covered.

RO64 content for formal examination in
January 2020. All staff to follow the
same structure as stated for year 9.
Some sections of RO65 to be completed
as content is covered.

Mock Exam week 1 – RO64 (23/09)
Half Term Holiday

As above.
Half term 2

As above.

As above.
Mock Exam week 2 - (02/12)
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Christmas Holiday

Formal examination.

Half term 3

Completion of RO65 coursework.
Shared classes, each teacher will take
specific sections to deliver and assess.
This will be agreed between teachers.

Corrections to RO65 coursework
completed last academic year. Shared
classes, each teacher will take
responsibility for certain sections. This
will be agreed between teachers.

Corrections to RO65 coursework
completed last academic year. Shared
classes, each teacher will take
responsibility for certain sections. This
will be agreed between teachers.

Mock Exam week 1 - (13/01)
Half Term Holiday

Corrections to RO65 coursework
completed last academic year.
Half term 4
RO66 to be started, lessons to be split
between RO65 and RO66.

Corrections to RO65 coursework
completed last academic year. Shared
classes, each teacher will take
responsibility for certain sections. This
will be agreed between teachers.

Corrections to RO65 coursework
completed last academic year.
R066 to be started, lessons to be split
between RO65 and RO66.

Spring Holiday

RO66 to be completed.
Half term 5
Revision lessons for RO64 examination
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RO64 – Formal Examination

responsibility for certain sections. This
will be agreed between teachers.

RO64 – Formal Examination

Half Term Holiday

Half term 6

Business project

Corrections to RO65 coursework
completed last academic year. Shared
classes, each teacher will take
responsibility for certain sections. This
will be agreed between teachers.

No Students - INSET Days / Summer Holiday

What cross-curricular themes have been identified?
The main cross curricular links that are present throughout this course are English, Mathematics and Economics. A number of written skills are required throughout the
course when answering exam questions and quantitative skills are included through calculations and interpretations of data. Ethics in PSHE, business and
commercialisation in GCSE food technology
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How will this be assessed to show that students have learnt and remembered what they have been taught?
Years
9
10
11
(Short fat
course)

Term 1
Module Tests

Coursework Submissions
Exam Week 1
Exam Week 2
Module tests
Exam Week 1
Exam Week 2

Term 2
Module tests
Exam Week
Coursework submissions
Official external examination RO64 (2nd
attempt)
Coursework submissions
Official external examination RO64
Coursework submissions

Term 3
Coursework submissions
Exam Week
Official external examination RO64
Final coursework submissions.

Final coursework submissions
Official external examination RO64 (2nd
attempt)

The course is structured in this way due to the links each unit have to each other. RO64 – Enterprise and Marketing is the unit that contains the majority of course
content studied by students. As this is an examination unit and students have the opportunity to sit the exam twice, receiving the highest grade from either exam.
Students must start with this unit to have ample time to sit 2 exams and complete the coursework units. RO65 – Design a Business proposal requires information
taught in RO64 to be able to complete all tasks. RO66 – Market and Pitch and Business Proposal, cannot be completed prior to RO65. Results, research, customer
profiles and the financial viability of the business idea will used to market and pitch the idea to a specified business from the Official assignment brief. These units are
mandatory units and therefore, it is most beneficial to students if units are delivered in this order.

What will students be expected to know, remember and skills learnt?
Below is an overview of the knowledge and skills students will expect to know and demonstrate at the end of each unit. For an in-depth view on what the students
study please see the OCR Enterprise and Marketing scheme of work.
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RO64

RO65

By completing this unit, learners will
understand the main activities that will need to
happen to support a start-up business and what
the key factors are to consider when starting up
a business.
Learners will understand how and why
customer segmentation is used and how to
target a customer market.
They will also develop an understanding of how
to attract and retain customers, the techniques
to use when developing products and how to
investigate what makes a product viable.
These elements will provide learners with
underpinning knowledge and understanding for
completion of Units R065 and R066 within this
qualification, as well as developing transferable
knowledge and understanding to allow for
progression onto related study.

This unit will provide learners with the skills and
knowledge to design a product proposal to meet a
business challenge scenario.
Learners will be able to identify a customer profile for
their own product design, develop market research
tools and use these to complete market research for
their product.
Learners will use their research outcomes to generate
product design ideas, assess their strengths and
weaknesses and work collaboratively with peers to
gain feedback to inform final design decisions.
Learners will complete financial calculations to select
a pricing strategy and determine whether their
proposal is viable.
On completion of this unit, learners will have gained
some of the essential skills and knowledge required
when considering starting a business, but also the
transferable skills of self-assessment, providing and
receiving feedback, research and evaluation.
The skills and knowledge developed by completing
this unit will also be transferable to further learning in
related areas and will be required by learners when
completing Unit R066 Market and pitch a business
proposal.
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RO66
This unit will provide learners with the skills and
knowledge to create a brand identity and promotional
plan for their product proposal, developed in Unit
R065.
They will be able to pitch their product proposal to an
external audience after completing a practice pitch
and complete a review of both their pitching skills and
product proposal, using their learning from this
qualification, self-assessment and feedback
generated.
By completing this unit, learners will know how to use
a combination of branding and promotional methods
that complement each other and appeal to a specific
customer profile.
They will gain the crucial skills of professionally
pitching to an unknown audience.
This will help to prepare them both for employment
situations such as interviews and for starting up a
business in the future, while also developing the
transferable skill of presenting information to others
in a clear and persuasive manner.
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